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Television is a pastime that crosses the generations, but how and what we watch is evolving.

Island Global Research’s 2019 Media Reach’
survey in the Isle of Man found:

°  On average, people in the IOM watch 24hrs of
TV programmes, series or films in a typical week.

e Almost half ofthis is watched online.

* Half of people regularly watch TV using a
laptop, tablet or phone.

* 2in 3 people watch Netflix, Amazon Prime or
YouTube in a typical week.

These trends can be seen most dramatically amongst
young people, but our survey shows all generations

are starting to embrace a new way of watching TV.

Young people watch the majority of TV online,
but they are not alone

% of TV hours viewed online:
On average,

45%

of TV is watched
online*.

* Amongst those aged under 40, at least 71% of time
watching TV is spent viewing online content.

» Even amongst the over 65s we surveyed, more than
a quarter of hours watching TV are spent viewing
programmes online.

We are choosing to watch more content on
Tablets, Computers and Phones

% of people who regularly watch TV using:

Television sets are still the most popular way to watch TV, but the role of tablets,
computers and phones is now growing.

N Under 40 40-64 65+
Television g 860/0 96% 95%

et L[] 63% | 50%  32%

DID YOU KNOW?
« Overall, half of Manx residents regularly watch TV on a laptop, tablet or phone.

« Almost two thirds of those aged under 40 regularly use such a device. Also, the use of
TV sets amongst this group is lower.

Online only content providers are becoming more popular,
particularly amongst young people

% of people who watch the following in a typical week:

BR b 40

VS

& 2. O NETFLIX wdeo @ YouTube
82% 89% 99% 71% 37%

DID YOU KNOW?
* Overall, 2 in 3 people watch Netflix, Amazon Prime or YouTube in a typical week.

* 18% of under 40s do not typically watch traditional broadcasters at all.

* The majority of people watch Netflix/Amazon/YouTube in addition to traditional
broadcasters, including more than a third of survey respondents aged 65+ who
said they typically watch both types of provider.

Despite these changes, a love of drama
unites the generations

Drama is regularly watched by all age-groups.

Types of programmes regularly watched:

a 9 %X

Under 40
Comedy Drama Entertainment
40-64
Factual/ Drama Films
Documentaries
65+ News / Factual /
Current Affairs Drama Documentaries

“Bodyguard” was one of the most enjoyed TV
programmes in the last 12 months**

% of people who enjoyed:

450/0 37%

37%
Great British
Bake Off

World Cup
Football

Bodyguard
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lysis of this d

Survey ran 16/4-5/5 2019, and was completed by 539 adult residents of the Isle of Man. The results shown are weighted to be representative of the total population by age and gender, however there may be
some bias towards those who are more likely to use online technology. *Online = BBC iPlayer, ITVHub, 40D, Netflix, Amazon Prime, and YouTube vs Offline = Any live or recorded TV programme. **From a
selected list of top programmes broadcast by BBC, ITV and Channel 4. Survey questions included: demographic profiling, television, local radio and local newspaper consumption habits, sources of local news.

We can undertake bespok ly for clients - please contact us on info@islandglobalresearch.com to find out more.


mailto:info@islandglobalresearch.com

Island Global Research’s 2019 Media Reach’ survey
in the Isle of Man found:
* Overall radio is the most popular source

oflocal news in the Isle of Man. Manx Radio has
the biggest reach. Energy FM and 3FM appeal more to

ayounger audience, and 84% of the under 40s
listen at least once per week.

* Social Media is the main source of local news for
under 40s and a quarter of those aged 40-64.

® Thedemand for online news is high even amongst
those aged 65+.40% of this age group read the
newspaper online at least once per week.

Around 2 in 3 people listen to local radio and/or
read a local newspaper at least once per week

% of people that listen or read local media:

64%

read a
local newspaper (either print or online)
at least once per week

69%

listentoa
local radio station
at least once per week
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« Just under half of people do both at least once a week.

% of people who regularly use source to find out local news:

46%
S - 5]
‘m &n
Television Local Local Social Media
Newspaper Radio

DID YOU KNOW?

Local radio is the main source of local news for 28% of those aged under
40, and around 40% of those aged 40+.

Social media is the main source for 37% of those aged under 40,
and around 24% of those aged 41-64. It is rarely the main source for
older people.

* Local newspapers are the main source for 26% of those aged 41-64 and
37% of those aged 65+. They are the main source for far fewer younger
people.

Most popular-
Respondents reported their main source of local news:

Under 40 40-64 65+
Social Media Radio Radio /
Newspaper

Local newspaper, radio and social media are all widely used to find out about local news. Radio has wide appeal across all generations.
The demand for online news is high, amongst younger people via social media and older people via online newspapers.

Newspapers, radio and social media are all widely used,
butoverall radio is the most popular source of local news

Those under 40 prefer to listen to the radio and
those aged 65+ prefer to read the newspaper

% that read/listen at o @ o
least once per week: Py Y &8
Under 40 40-64 65+

Newspaper 45% 63% 89%

- 0,
radio 84%  64% = 65%

DID YOU KNOW?

« Just over half of residents usually listen to weekday breakfast radio
(before 9:30am).

« Manx Radio has the biggest reach, with 45% of the population
listening to it at least once per week.

* But Energy FM and 3FM appeal more to a younger audience.

Regular newspaper readers still prefer print,
but the demand for online is high

% of people read at least once a week:

12% 25%

Both

Online
only

DID YOU KNOW?

« Around a third of residents read a local newspaper online at least
once per week, including 40% of respondents aged 65+.*

« Just over half of residents read a print copy of the newspaper at
least once per week.

Survey ran 16/4-5/5 2019, and was completed by 539 adult residents of the Isle of Man. The results shown are weighted to be representative of the total population by age and gender, however there may be

some bias towards those who are more likely to use online technology. Survey questions included: demographic profiling, television, local radio and local newspaper consumption habits, sources of local news.
*This includes online versions of the local newspapers plus the IOM Today Website.
We can undertake b k lysis of this di for clients - please contact us on info@islandglobalresearch.com to find out more.
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